Unit 16 Answer Key

1. The percent of the total that gave average responses was 90/500 = 18%

2. The sales potential for the chemical for 1 year is 8,000,000 X 2 X (60 / 800) = 1,200,000

3. Madsen's market share was 736,000 / 1,330,000 = 55%

4. Willshire's sales for next year are about 18,500,000 X 0.087 = $1,609,500

5. A 40-column-inch advertisement placed on Sunday costs 43.20 X 40 = $1728

6. The total advertising cost can be calculated as follows:

The 5 10-second daytime commercials cost $2500 total.

The 4 30-second primetime commercials cost $32,000 total.

The 2 60-second primetime commercials cost $32,000 total.

Summing these gives a total of $66,500.

Unit Sixteen Test, Part Two: Graph AK
Suntyme's projected sales for 1995 are around 6.65 million dollars.
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Unit Sixteen Test, Part Three: Graph AK  

A selling price of $25,000 per unit will maximize profits

	Selling Price Per Unit
	Estimated Unit Sales
	Fixed Costs
	Fixed Costs Per Unit
	Variable Costs Per Unit
	Total Costs Per Unit
	Possible Net Profit

	$20,000


	16
	$200,000
	$12,500
	$2500
	$15,000
	$80,000

	$25,000
	14
	$200,000
	$14,285
	$2500
	$16,785
	$115,010

	$27,500
	12
	$200,000
	$16,667
	$2500
	$19,167
	$99,996


